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Web Site Considerations

Designing a Web site requires more than just typing some words and putting some pictures in place. You have to
consider the computers your audience is using. You may have the latest and greatest computer available, but you
are making something available to people all over the world. If you design your site to work well on your
computer, you may be cutting out a huge segment of your audience. So let's take some things into consideration
before we even get underway.

e Visitors to your Web site. You have no idea who they are. Although you might target your audience, many
people will show interest in your site simply by accident. As they browse, they may run into your site and find
something that attracts them. Consider modem speed as slow as 56 Kbps that some people still use.

e Battle for the browser. The primary Web browsers you will consider are Firefox, Opera, Chrome, Safari and
Microsoft Internet Explorer. Some Web visitors use Lynx, although it is a text-only browser. This explains why
some sites give the visitor a choice between text version and graphics version. In order to capture that part of
your audience, you need to design for Lynx users. The other five are popular graphics browsers. However,
just because your site works on one, doesn't mean it will work on the others. Of the five, Internet Explorer is
the odd one because it is built on an architecture that is different from the other. It is a good idea to design for
Firefox first, then tweak the code for Internet Explorer. You also need to be aware of Windows and Macintosh
users. To help with this problem, use a validation service such as the one provided at by the World Wide Web
Consortium at the following location:

http://validator.w3.org/.

You can validate by the Web location (URI), by file upload from your local computer, or by direct text input.

e Monitors. Screen resolutions vary upward from 640 pixels per inch. Monitors have various color display
capabilities as well, from 256 to millions of colors. To capture a maximum audience, design for a screen
resolution of 800 x 600 pixels. That's 800 pixels wide, 600 pixels high. Now you can guess how many colors
to design for, and you will probably come close. Both PCs and Macs using eight-bit display video have 256
colors. So that is what you design for in order to reach the broadest audience. However, the two platforms
share only 216 colors, so you need to use the Web palette.

o Window size. Most Web visitors don't like scrolling - especially horizontally. Therefore, you need to design for
a window size of 800 x600. This will accommodate most users and few people will need to feel irritated with
you.

e Picture format. Remember that pictures must load through a telephone line and a modem. To facilitate such
transfers, you need to use a compressed image. The two image formats used on the Internet are JPG (JPEG
for the Mac) and GIF. A good rule of thumb is if the image is a scanned photograph, JPG is a better format.
Here are four ways of compression:

Low — Smallest file; lowest resolution and lowest quality.

Medium — Resolution is about the same as high resolution.

High — Contains more information than medium, but the result is about the same.
Maximum — Largest file; best quality.
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The lower the compression, the lower the picture information and the lower the quality. Each time the picture
is saved, it loses information and quality. When preparing a picture, set the resolution at 72 pixels per inch
and use the RGB color model.
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Web Site Guidelines

Students who are found to be in violation of these policies may have their pages or portions of their pages
removed without warning.

Introduction—The purpose of providing Web space on the Digital Communication server is to give students who
are enrolled classes of the Web Development program a place to display and publish their projects on the
Internet. These projects will reflect their interests, hobbies and points of view, and the Web space allows students
to communicate their thoughts and ideas with others.

Web sites created by HCC students contain an incredible array of facts, opinions, entertainment and interesting
information. We in the Digital Communication Department are mindful of our role as stewards of this community.
We strive to ensure that HCC Southwest remains a positive contributor to the Internet community.

The faculty and staff of the Digital Communication Department are committed to providing a forum for diverse
points of view. We have established the guidelines that follow to help our students achieve a true sense of
community. If you disagree with some of the opinions expressed by another student, we encourage you to
express your opinions with your own Web site. This exchange of ideas is the essence of community. The
following guidelines were established January 13, 1999.

Content Guidelines—The Digital Communication Department (Digicom) has carefully developed the following
content guidelines to promote the free-flowing exchange of ideas about your interests, activities and hobbies,
while maintaining standards consistent with the Internet community and the societies of the world. If you have any
guestions regarding these guidelines, please email us.

DigiCom does not discriminate based on sex, age, gender, sexual orientation, ethnicity, culture, religion or socio-
economic status.

Please refrain from using your Web site for any of the following activities:
» Displaying pornographic material of any kind.

» Providing material that is grossly offensive to the online community, including blatant expressions of
bigotry, prejudice, racism, hatred or excessive profanity.

« Displaying material that exploits children under 18 years of age.

e Promoting or providing instructional information about illegal activities, promoting physical harm or injury
against any group or individual, or promoting any act of cruelty to animals. This includes, but is not limited
to, the following activities: Providing instructions on how to assemble bombs, grenades and other
weapons; disseminating personal information about another individual for malevolent purposes; creating
“crush” sites; providing computer software viruses or software designed to create a virus; providing
satellite TV cracks; providing programs to “nuke” or create a denial of service attack against another
individual or ISP; facilitating the delivery of “spam” e-mail; soliciting passwords from other members.

e Committing acts of copyright, trademark, patent, trade secret or other intellectual property infringement.
This includes, but is not limited to, the following activities: Providing pirated computer programs or links to
such programs, including files which are solely intended for game emulation; providing information used
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to circumvent manufacturer-installed copy-protect devices, including serial or registration numbers for
software programs; providing any type of cracker utility; providing pirated music or links to such files.

» Defaming any person or group.

» Developing restricted or password-only access pages, or hidden pages or images (those not linked to
from another accessible page).

» Using your Web site as storage for remote loading or as a door or signpost to another home page,
whether inside or beyond DigiCom.

» Developing home pages or session posts that consist of hyperlinks to content not allowed in DigiCom.

» Using the DigiCom server for the purpose of gathering personal identifying information from individuals for
commercial or unlawful purposes.

» Posting or disclosing any personal identifying information belonging to children.
* Violating Internet standards for the purpose of promoting your home page.

* Engaging in commercial activities. This includes, but is not limited to, the following activities: Offering for
sale any products or services; soliciting for advertisers or sponsors; conducting raffles or contests that
require any type of entry fee; displaying a sponsorship banner of any kind, including those that are
generated by banner or link exchange services; displaying banners for services that provide cash or
cash-equivalent prizes to users in exchange for hyperlinks to their Web sites; promoting, soliciting or
participating in multilevel marketing or pyramid schemes.

The opinions and views expressed in individual Web sites do not necessarily reflect those of Houston Community
College System, HCC Southwest, the Digital Communication Department or their faculty, staff or administration.

Houston Community College System, Houston Community College Southwest or the Digital Communication
Department makes no guarantees as to the currency, accuracy, or quality of information stored on the DigiCom
server. If misleading or otherwise inappropriate information on the DigiCom server is brought to the department’s
attention, a reasonable effort will be made to correct or remove it.
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CSS Reference

Background
Property Description Values MOz | IE W3C
background A shorthand property for setting all background-color 6.0 4.0 CSs1
background properties in one background-image
declaration background-repeat
background-attachment
background-position
background-attachment Sets whether a background image is scroll fixed 6.0 4.0 CSs1
fixed or scrolls with the rest of the page
background-color Sets the background color of an color-rgh color-name 4.0 4.0 CSs1
element color-hex transparent
background-image Sets an image as the background url none 4.0 4.0 CSs1
background-position Sets the starting position of a top left bottom left 6.0 4.0 CSs1
background image top center bottom center
top right bottom right
center left X-% y-%
center center X-pos y-pos
center right :
background-repeat Sets if/lhow a background image will be repeat repeat-y 4.0 4.0 CSs1
repeated repeat-x no-repeat
Border
Property ‘ Description ‘ Values ‘ MOZ ‘ IE | W3C
border A shorthand property for setting all of border-width border-color 4.0 4.0 CSs1
the properties for the four borders in border-style
one declaration
border-bottom A shorthand property for setting all of border-bottom-width 6.0 4.0 CSs1
the properties for the bottom border in border-style
one declaration border-color
border-bottom-color Sets the color of the bottom border border-color 6.0 4.0 CSs1
border-bottom-style Sets the style of the bottom border border-style 6.0 4.0 CSS2
border-bottom-width Sets the width of the bottom border thin thick 4.0 4.0 CSs1
medium length
border-color Sets the color of the four borders, can color 6.0 4.0 CSs1
have from one to four colors
border-left A shorthand property for setting all of border-left- border-style 6.0 4.0 CSs1
the properties for the left border in one width border-color
declaration
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‘ Description

‘ Values

‘ MOZ ‘ = | wa3C

Property
border-left-color Sets the color of the left border border-color 6.0 4.0 CSS2
border-left-style Sets the style of the left border border-style 6.0 4.0 CSS2
border-left-width Sets the width of the left border thin thick 4.0 4.0 Css1
medium length
border-right A shorthand property for setting all of border-right-width 6.0 4.0 Css1
the properties for the right border in one | border-style
declaration border-color
border-right-color Sets the color of the right border border-color 6.0 4.0 CSSs2
border-right-style Sets the style of the right border border-style 6.0 4.0 CSSs2
border-right-width Sets the width of the right border thin thick 4.0 4.0 CSs1
medium length
border-style Sets the style of the four borders, can none double 6.0 4.0 Css1
have from one to four styles hidden groove
dotted © ridge
dashed ©inset
solid . outset
border-top A shorthand property for setting all of border-top-width 6.0 4.0 Css1
the properties for the top border in one border-style
declaration border-color
border-top-color Sets the color of the top border border-color 6.0 4.0 CSS2
border-top-style Sets the style of the top border border-style 6.0 4.0 CSS2
border-top-width Sets the width of the top border thin thick 4.0 4.0 CSs1
medium length
border-width A shorthand property for setting the thin thick 4.0 4.0 Css1
width of the four borders in one medium length
declaration, can have from one to four
values
Classification
Property ‘ Description ‘ Values ‘ MOz ‘ IE | W3C
clear Sets the sides of an element where left both 4.0 4.0 Css1
other floating elements are not allowed right none
cursor Specifies the type of cursor to be url n-resize 6.0 4.0 CSS2
displayed auto se-resize
crosshair sw-resize
default s-resize
pointer w-resize
move text
e-resize wait
ne-resize help
nw-resize '
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‘ Description

Property ‘ Values ‘ MOz ‘ IE | W3C
display Sets how/if an element is displayed none 4.0 4.0 Css1
inline
block
list-item
run-in
compact
marker
table
inline-table
table-row-group
table-header-group
table-footer-group
table-row
table-column-group
table-column
table-cell
table-caption
float Sets where an image or a text will left none 4.0 4.0 CSs1
appear in another element right
position Places an element in a static, relative, static absolute 4.0 4.0 CSS2
absolute or fixed position relative fixed
visibility Sets if an element should be visible or visible collapse 6.0 4.0 CSS2
invisible hidden
Dimension
Property Description Values MOz | IE W3C
height Sets the height of an element auto % 6.0 4.0 Css1
length
Line-height Sets the distance between lines normal length 4.0 4.0 Css1
number %
Max-height Sets the maximum height of an element | none % CSS2
length
Max-width Sets the maximum width of an element | none % CSSs2
length
Min-height Sets the minimum height of an element | length % CSS2
Min-width Sets the minimum width of an element length % CSS2
width Sets the width of an element auto length 4.0 4.0 Css1
%
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Font

Property

font

Description

A shorthand property for setting all of
the properties for a font in one
declaration

Values

font-style
font-variant
font-weight

font-size/line-height

font-family
caption

icon

menu
message-box
small-caption
status-bar

MOz

4.0

IE

4.0

W3C

Css1

font-family

A prioritized list of font family names
and/or generic family names for an
element

family-name

generic-family

4.0

3.0

Css1

font-size

Sets the size of a font

xx-small
x-small
small
medium
large

x-large
xx-large
smaller
larger
length
%

4.0

3.0

Css1

font-size-adjust

Specifies an aspect value for an
element that will preserve the x-height
of the first-choice font

none

number

CSS2

font-stretch

Condenses or expands the current font-
family

normal

wider

narrower
ultra-condensed
extra-condensed
condensed
semi-condensed
semi-expanded
expanded
extra-expanded
ultra-expanded

CSS2

font-style

Sets the style of the font

normal
italic

oblique

4.0

4.0

Css1

font-variant

Displays text in a small-caps font or a
normal font

normal

small-caps

6.0

4.0

Css1

font-weight

Sets the weight of a font

normal
bold
bolder
lighter
100
200
300

- 400
© 500
© 600
: 700
© 800
© 900

4.0

4.0

CSSs1

CSS Reference

Page 4






Generated Content

Property Description Values MOz | IE W3C
content Generates content in a document. Used | string CSSs2
with the :before and :after pseudo- url
elements counter(name)
counter(name, list-style-type)
counters(name, string)
counters(name, string, list-style-
type)
attr(X)
open-quote
close-quote
no-open-quote
no-close-quote
counter-increment Sets how much the counter increments | none CSS2
on each occurrence of a selector identifier number
counter-reset Sets the value the counter is set to on none CSS2
each occurrence of a selector identifier number
guotes Sets the type of quotation marks none string string CSS2
List and Marker
Property ‘ Description ‘ VEIES ‘ MOz ‘ IE | W3C
List-style A shorthand property for setting all of list-style-type 6.0 4.0 Css1
the properties for a list in one list-style-position
declaration list-style-image
List-style-image Sets an image as the list-item marker none url 6.0 4.0 Css1
List-style-position Sets where the list-item marker is inside outside 6.0 4.0 CSs1
placed in the list
List-style-type Sets the type of the list-item marker none lower-greek 4.0 4.0 CSSs1
disc lower-latin
circle * upper-latin
square Hebrew
decimal armenian
decimal- . georgian
leading-zero cjk-ideographic
lower-roman  : hiragana
upper-roman : katakana
lower-alpha . hiragana-iroha
upper-alpha  : katakana-iroha
marker-offset auto length CSSs2
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Margin

Property Description Values MOz | IE W3C
margin A shorthand property for setting the margin-top margin-bottom | 4.0 4.0 Css1
margin properties in one declaration margin-right margin-left
margin-bottom Sets the bottom margin of an element auto % 4.0 4.0 Css1
length
margin-left Sets the left margin of an element auto % 4.0 3.0 Css1
length
margin-right Sets the right margin of an element auto % 4.0 3.0 Css1
length
margin-top Sets the top margin of an element auto % 4.0 3.0 Css1
length
Outlines
Property ‘ Description ‘ Values ‘ MOz ‘ IE | W3C ‘
outline A shorthand property for setting all the outline-color outline-width CSS2
outline properties in one declaration outline-style
outline-color Sets the color of the outline around an color invert CSS2
element
outline-style Sets the style of the outline around an none groove CSS2
element dotted ridge
dashed inset
solid outset
double
outline-width Sets the width of the outline around an thin thick CSS2
element medium length
Padding
Property Description VEIES MOz | IE W3C ‘
padding A shorthand property for setting all of padding-top padding-bottom | 4.0 4.0 CSs1
the padding properties in one padding-right padding-left
declaration
padding-bottom Sets the bottom padding of an element length % 4.0 4.0 CSs1
padding-left Sets the left padding of an element length % 4.0 4.0 CSs1
padding-right Sets the right padding of an element length % 4.0 4.0 CSs1
padding-top Sets the top padding of an element length % 4.0 4.0 CSs1
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Positioning

Property Description Values MOz | IE W3C
bottom Sets how far the bottom edge of an auto length 6.0 5.0 CSSs2
element is above/below the bottom %
edge of the parent element
clip Sets the shape of an element. The shape auto 6.0 4.0 CSSs2
element is clipped into this shape, and
displayed
left Sets how far the left edge of an element | auto length 4.0 4.0 CSS2
is to the right/left of the left edge of the %
parent element
overflow Sets what happens if the content of an visible scroll 6.0 4.0 CSS2
element overflow its area hidden auto
right Sets how far the right edge of an auto length 5.0 CSS2
element is to the left/right of the right %
edge of the parent element
top Sets how far the top edge of an auto length 4.0 4.0 CSS2
element is above/below the top edge of | %
the parent element
vertical-align Sets the vertical alignment of an baseline middle 4.0 4.0 Css1
element sub © bottom
super ! text-bottom
top length
text-top %
z-index Sets the stack order of an element auto number 6.0 4.0 CSS2
Table
Property Description Values MOz | IE w3cC
border-collapse Sets the border model of a table collapse separate 5.0 CSS2
border-spacing Sets the distance between the borders length length CSS2
of adjacent cells (only for the
"separated borders" model)
caption-side Sets the position of the caption top left CSSs2
according to the table bottom right
empty-cells Sets whether cells with no visible show hide 6.2 CSSs2
content should have borders or not
(only for the "separated borders"
model)
table-layout Sets the algorithm used to lay out the auto fixed 5.0 CSS2

table
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Text

Property Description Values MOz | IE W3C
color Sets the color of a text color 4.0 3.0 Css1
direction Sets the text direction Itr rtl CSSs2
letter-spacing Increase or decrease the space normal length 6.0 4.0 CSs1
between characters
text-align Aligns the text in an element left center 4.0 4.0 CSs1
right justify
text-decoration Adds decoration to text none line-through 4.0 4.0 CSs1
underline blink
overline
text-indent Indents the first line of text in an length % 4.0 4.0 CSs1
element
text-shadow none length
color
text-transform Controls the letters in an element none uppercase 4.0 4.0 CSs1
capitalize lowercase
unicode-bidi normal bidi-override 5.0 CSS2
embed
white-space Sets how white space inside an normal nowrap 4.0 55 CSs1
element is handled pre
word-spacing Increase or decrease the space normal length 6.0 6.0 Css1

between words

CSS Reference
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Designing With Type: Do's and Don'ts

General Guidelines
% Do anticipate emphasis on content and visual components you wish to include in each project.

Remember that your objective is communication, not artistic expression. Most of your audience will be
visually oriented. Avoid using long blocks of small type, detailed charts and graphs, or multiple photos.
These take too much effort to comprehend.

Plan a balance of text and visual elements. Design your publication to please your reader, not just to
please yourself.

l@ Don't start a project without a written set of specific objectives.

You must consider not only the action you want your reader to take, but you must also take into account
the type of publication you are producing. Objectives should include a time line and budget guidelines.

l@ Don’t become a one-person production staff.

Delegate responsibilities. This is made possible through planning and organizing. Have instructions and
comprehensive layouts on hand and delegate duties to other skilled people.

% Do keep your designs simple and uncluttered.

Design is a tool to facilitate the communication of a message. While ornate designs may attract attention,
they often interfere with the audience’s understanding of your ideas. Avoid the trap of showing off every
computer trick you have learned in a single publication.

Graphical gimmicks do not replace substantive content. If you try to hide weak ideas behind a guise of
technology tricks, the reader will soon see your publication as a waste of time. On the other hand, if your
content is worthwhile, you do not want to detract from the message.
Project Components
Format
% Do use a grid when designing a layout.

Grids consist of non-printing horizontal and vertical lines that organize placement of elements. Even for a
single display ad, a grid can help shape elements into an orderly and appealing arrangement.

Grids help determine margins; column placement and spacing; footers/headers; contact infornation;
layout options for headlines, copy and artwork; placement of repeating elements; and white space.

é Do use multi-column grids to enhance layout flexibility.

Multi-column layouts make it easier to position varied sizes of headlines, photos, captions, graphs, charts,
illustrations and pull quotes.

é Do use columns of different widths.

A grid that combines a narrow column with a wider column or columns permits easy placement of
subheads, art and white space. They also provide a refreshing variety to an otherwise static design.
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% Do plan your project based on computer video resolution and window width.

Readers usually encounter a page width that fits horizontally in the window. Avoid making your reader
scroll horizontally. Shoot for confining a complete focal point in the window when the page loads. Then
offer a reason to scroll to through the entire page. Continuity is essential in encouraging your audience to
read the entire message.

@ Don't plan so much consistency from page to page that you bore your readers with predictability.

Take advantage of opportunities to add variety in placing headlines, pull-quotes, photos and other
accents. Vary sizes and shapes from page to page to encourage reader involvement.

@ Don't use too many grid packages in a small Web site.

Be consistent in your grid structure throughout your document, particularly if it is short. You may vary
column widths, but the underlying grid structure should remain the same. If you have a three-column
format, stick with that as your basis and work within it.

% Do combine different grids to signal distinct sections of a large Web site.

Sections of a book may be the title page, table of contents, introduction, chapter pages, body pages,
index. Sections of a newspaper may include various feature sections, news sections, sports sections.

Margins
% Do use adequate white space to frame your content.

This helps your reader focus attention on the content and sets it apart from nearby content. Use padding
within an element to give "breathing room" for the content.

l@ Don't push type to extend to the edges of the layout.

Type that extends to the edge can look too full and discourage readership. If the type is too wide, it
becomes very difficult for eye movement.

White Space
% Do make white space part of your format.

White space provides needed contrast, and it separates and draws attention to type and visual. White
space makes your message more appealing and easier to read.

l@ Don’t overcrowd a layout with too much content.

Each element in the layout will carry more impact if it is not overcrowded with other elements. Replacing
some type and illustrations with white space emphasizes those that remain.

% Do provide additional white space at the top and bottom margins of each page or panel.

More white space at the top and bottom decreases the overpowering appearance of text columns and
encourages reading. A consistent block of white space at the top of each page can be contrasted against
irregular grid endings at the bottom of each page.

t@ Don't leave holes of white space in the middle of your layout.

White space should be used to frame layout elements, causing the reader to focus attention on the
contents. White space that stands in the middle of the design causes the message to break up and dis-
courages reading. It also shows that you have not planned your content well.
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l@ Don't use grid column dividers that are as wide or wider than margins.

White space between columns should be subtle — just enough to mark a clear separation from one
column to the next. Wide gutters alienate related text areas and impose a ribbon effect down the page.
Rule of thumb is to allow about one pica (no less) for gutters.

% Do keep internal white space consistent.

Column dividers should be the same throughout the Web site. Space between paragraphs, articles or
sections should be determined in advance and should be kept consistent.

Columns
% Do use narrow columns for easy reading.

Narrow text columns are easy and fast to read because the horizontal eye movement is minimal. Limit
column widths to about three inches.

l@ Don't use single-column layouts unless you desire a documentation or report look.

Single-column formats that approach an average of 65 characters per line risk losing readers. However,
such layouts can be effective if you use generous margins, keep paragraphs short and use subhead
breaks frequently.

Body Copy
é) Do choose a type face that is simple and legible.

Some type faces are best suited for display type, others for body copy. As a rule, a simple serif type face
such as Times New Roman or a sans serif such as Arial in 10 or 12 point is best for body text. Avoid fonts
that are overly ornate. Be sure to use type that is common to computer systems rather than novelty type
families.

l@ Don't use italic or bold type for body text.

These are hard on readers’ eyes. Apply these styles to headlines, subheads or pull quotes. Also use
them sparingly for emphasis in body copy.

l@ Don't use all caps even for adding emphasis.

Studies show that all caps disrupt the reader’s eye flow and discourage reading. Further, use of all caps
on the Internet is interpreted as shouting. Do not shout.

% Do select a text size to fit your column width.

Large type set in narrow columns causes the reader’s eyes to jump too frequently from one line to the
next. It will lead to large gaps at the ends of lines, making the layout appear awkward.

Small type in wide columns slows reading. Too many words on a line requires too much concentration.
l@ Don't use justified columns if lines of text make noticeable gaps between words.

Justified text works best when lines are long enough with enough words to allow consistent word spacing.
Obvious gaps distract readers and hamper comprehension. Unjustified text works better online.

% Do use vertical line spacing to accommodate type size and column width.

As a guideline, set the line spacing or leading at 120 percent of the type size. When leading is
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inadequate, type appears too crowded and hard to read. Too much leading makes the copy look airy and
faded.

@ Don't change type size or leading to fill empty space or squeeze copy into an allotted space.

Use copy fitting techniques. Either write the copy to fit the space or design the space to fit the copy. Don’t
change in midstream.

Headlines
é) Do select headline type and size that forms an obvious contrast with body copy.

The easiest way to achieve this is to use a bolder, large type face. You can use either the same type
family or one that will contrast. For example, you may choose a simple sans serif type to contrast with the
serif type you use in the body.

l@ Don't select a headline type face that clashes with adjacent display type.

Choose headline types that don't fight against other type. A good choice is Arial or another clean sans-
serif type. This type will stand out clearly without clashing.

% Do convert display type to an image when it is an uncommon font family.

If you define the font in the HTML or CSS code, a the font family will shift to the browser's default font if
the client computer does not have that font installed. Using an image presentation of this special display
type will prevent that substitution.

% Do use white space to draw attention to headlines.

Leave plenty of white space around the headlines. This will make heads more legible, but be careful
about using too much. You will get a feel for what is right for the job.

l@ Don't set headlines so large and bold that they overwhelm the surrounding material.

Headlines need not shout for attention. Most Web sites do not need headlines any larger than 36 points,
and that should be used sparingly. Other than that, 24 or 30 points would be plenty for the largest
headlines on a page.

é) Do establish a consistent pattern in your use of capital letters.

Use either up-style or down-style of capitalization. Up-style refers to capitalizing the first letter of each
word except prepositions and conjunctions of three or fewer letters. Down-style is the capitalization of
only the first word and proper nouns. Avoid using all caps.

l@ Don't use all caps unless you have a compelling reason to do so.

Readers are most comfortable reading content composed of both upper and lower case letters. Because
capital letters are a uniform height, there are fewer distinguishing features to help readers recognize the
characters quickly. A long series of all-cap text requires added effort on the part of the reader and can
disturb comprehension. The contrast of upper and lower case type promotes rapid recognition of content.

@ Don't set long headlines in italics.

Because italics are thinner and more compressed than regular type, they slow the reader. Use italics
sparingly in headlines as well as body text.
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l@ Don't set headlines in reversed type.

Reversed type should be reserved for section headings or for a few key words in an advertisement. Too
many words set in reversed type are hard on the eyes and discourage reading.

% Do break the lines of a headline logically and attractively.

Keep related words together on the same line. Take care not to separate verbs and prepositions from
their objects. You do not have to fill a line, but you should come reasonably close. Extra white space can
be visually appealing.

l@ Don’t change the planned size of your headline type just to make it fit.

This practice can hurt the appearance of your page design. Rather than do this, rewrite the headline to fit.
This may require several attempts.

% Do be consistent with headline alignment.

The best alignment is flush left. If you use other alignments, be careful that the white space does not
create a disoriented appearance.

% Do adjust headline letter spacing for a pleasing, easy-to-read appearance.

Letter spacing becomes critical as type size increases. Spacing that is acceptable at small sizes becomes
exaggerated and unsightly at large sizes. CSS allows for letter spacing to make adjustments for more
readable type.

@ Don't assume that default line spacing is correct for your headline.

The default HTML line spacing is usually good, but you may have reasons to expand the spacing to
accommodate your design. Be careful not to use too much space, especially in headlines. With large
type, this could make an impression that the lines of type are disconnected and unrelated. Removing
excess line spacing can improve the looks and readability of the headline.

Subheads
% Do use subheads to break up long blocks of body type.

Long text blocks become gray and discourage reading. Subheads add visual variation and provide
information to reinforce important points in content. They also show how the content is progressing, and
they help readers locate information quickly.

@ Don't overuse subheads.
Too many subheads clutter the design and interfere with reading.
% Do choose a type face that contrasts from that of the body type.

Subheads should be easily distinguished from body text. You may use the same type face as in the
headline — only smaller, or you may vary the size and style of the body type.

l@ Don't crowd subheads between sections of text without providing white space.

Subheads that are crowded add to the congestion you are trying to break up. They need some emphasis
if they are to segment body text effectively. At least one line of white space before the subhead is
necessary to accomplish this. If possible, add a little space below the subhead as well.
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l@ Don't use subheads that compete with headlines, or that become lost in body copy.

Subheads need to be large enough and bold enough to stand out from the body copy, yet not so much
that the reader confuses them with headlines.

% Do consider using subheads to provide transitions between heads and body text.

Often referred to as “decks,” this device helps involve the reader in the following copy while providing
additional variations to page design.

% Do be consistent in using subheads.

If a subhead appears with a certain type face and size in one place in the publication, it should appear in
the same format throughout the document.

Captions
% Do use captions (cutlines) with illustrations to involve readers.

The adage states that a picture is worth a thousand words, but without appropriate caption or cutline
information, the image could easily convey the wrong message to the reader. A well written cutline can
involve readers in the body text.

% Do select a type face for cutlines that is distinct from the body text.

Make sure the type is compatible with the body text, but it should stand out. This can be accomplished as
simply as using the same font and size as the body text and making it it bold. You might also consider
using a sans serif type to contrast with the serif type in the body. Avoid using italics since they can be
hard to read in longer captions.

% Do keep caption configurations consistent throughout the document.
This includes type face, style, size; also placement in relation to the illustrations.
@ Don't place cutlines so close to body copy that the reader can't distinguish them easily.
Provide a white space break to give captions the room they need to be seen readily.
Pull-Quotes
% Do use pull-quotes in a publication to increase reader interest and break up solid blocks of text.

Pull-quotes are display type opportunities that can highlight a quote from the text or restate an important
idea. They do not need to be placed consistently, but the text should be of a consistent style.

% Do choose a type face that contrasts against text type, headlines, and subheads.

Use a more prominent version of the body text, such as bold or bold italic in a larger size. You could a
use a variation of the headline or subhead style.

% Do provide a line or two of white space before and after the pull-quote

Use a pleasing frame of white space to set the pull-quote off from the adjacent elements. Set pull quotes
off with a graphic accent such as lines above and below.

l@ Don’t make pull-quotes too wordy.

When the reader can identify the pull-quote and read it quickly, it becomes very effective. Avoid needless
words.
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Document Type Definitions

When authoring an HTML or XHTML document, it is important to add a doctype declaration. The declaration must
be exact (both in spelling and in case) to have the desired effect, which makes it sometimes difficult. To ease the
work, below is a list of recommended declarations that you can use in your Web documents.

The list is informative and does not try to be exhaustive as there are many other proper declarations you could
use. Additional possibilities are being developed as Web technology makes its advances.

HTML types are many: for example, HTML 4.01 Strict, HTML 4.01 Transitional, XHTML 1.0 Strict. All these types
are defined in their respective W3C specifications, but they are also defined in a machine-readable language
specifying the legal structure, elements and attributes of a type of HTML. Such a definition is called a Document
Type Definition (DTD).

Applications that process HTML documents need to know which DTD an HTML or XHTML document is actually
using. To accomplish this, each document needs a DTD declaration at the beginning, such as the following:

<IDOCTYPE html PUBLIC ""-//W3C//DTD XHTML 1.0 Transitional//EN"
"http://www.w3.0org/TR/xhtml1/DTD/xhtmll-transitional .dtd'>

Specifying a doctype is important because it defines which version of (X)HTML the document is actually using.
This is a critical piece of information that browsers or other tools need for processing the document.

For example, specifying the doctype permits the use of tools such as the Markup Validator to check syntax and to
discover errors that may affect the way various browsers render the page. Such tools won't work if the document
does not include the doctype.

A doctype declaration will prevent the browsers from guessing how to parse the code, thus triggering a
standardized parsing mode. This creates faster processing for a result that is consistent and free of unexpected
surprises that documents without the doctype declaration will encounter.

Here is the list:

HTML 2.0 <IDOCTYPE html PUBLIC *"-//1ETF//DTD HTML 2.0//EN">

html.dtd

HTML 3.2 <IDOCTYPE HTML PUBLIC **-//W3C//DTD HTML 3.2 Final//EN">
htmi32.dtd

HTML 4.01 <IDOCTYPE HTML PUBLIC *"*-//W3C//DTD HTML 4.01//EN"

strict dtd “http://www.w3.org/TR/html4/strict._dtd>

HTML 4.01 <IDOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.01 Transitional//EN"
loose.dtd “http://www._w3.0org/TR/html4/1oose._dtd'>

HTML 4.01 <IDOCTYPE HTML PUBLIC *-//W3C//DTD HTML 4.01 Frameset//EN"

frameset.dtd "http://www.w3.org/TR/html4/frameset.dtd'>
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XHTML 1.0 <IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
whtml1-strict.dtd "http://www.w3.0org/TR/xhtml1/DTD/xhtmll-strict.dtd">

<IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN"
"http://www.w3.0org/TR/xhtml1/DTD/xhtmll-transitional .dtd'>

XHTML 1.0
xhtmll-transitional.dtd

<IDOCTYPE html PUBLIC ""-//W3C//DTD XHTML 1.0 Frameset//EN"
"http://www.w3.0rg/TR/xhtml1/DTD/xhtml1-frameset.dtd">

XHTML 1.0
shtmll-frameset.dtd

XHTML 1.1 <IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.1//EN"
xhtml11.dtd http://www._.w3.0rg/TR/xhtml11/DTD/xhtml11._dtd">
XHTML 1.1 <IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.1//EN"
xhtml11.dtd “http://www.w3.0org/TR/xhtml11/DTD/xhtml11 .dtd">

Doctype declarations of many kinds may be available to be applied to relative documents. HTML or XHTML is just
one example. Another file type might be XML, which is a sibling coding standard to HTML and XHTML. For an
XML document to be valid, it must have an accompanying validation file, which often is a DTD. Such a DTD is
written specifically for the purpose of the XML file.

Here is an example of a DTD called MML that is applied to a document written using XML.

<IELEMENT movpix (movie+)>

<IELEMENT movie (picture, title, director, year, rating, genre, runtime, media,
description, rule)>

<VATTLIST movie ID CDATA #REQUIRED>

<IELEMENT picture (#PCDATA)>

<ITELEMENT
<IELEMENT
<ITELEMENT
<IELEMENT
<IELEMENT
<IELEMENT
<ITELEMENT
<IELEMENT
<IELEMENT

title (#PCDATA)>
director (#PCDATA)>
year (#PCDATA)>

rating (#PCDATA)>
genre (#PCDATA)>
runtime (#PCDATA)>
media (#PCDATA)>
description (#PCDATA)>
rule EMPTY>

This is a document that uses this DTD.

<?xml version="1.0" encoding="1S0-8859-1"?>

<IDOCTYPE movpix SYSTEM "‘mml.dtd">

<movpix>

<movie ID="Fan0001">
<picture>http://www.absentmind.net/xml/demos/images/lordoftheringsfellowshipofthering.jpg
</picture>

<title>Lord of the Rings: The Fellowship of the Ring</title>
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<director>Peter Jackson</director>

<year>2001</year>

<rating>PG-13</rating>

<genre>Fantasy</genre>

<runtime>178</runtime>

<media>DVD</media>

<description>In ancient times the Rings of Power ... into the Cracks of
Doom.</description>

<rules/>

</movie>

<movie ID=""Fan0002'">
<picture>http://www.absentmind.net/xml/demos/images/lordoftheringstwotowers. jpg</picture>
<title>Lord of the Rings: The Two Towers</title>

<director>Peter Jackson</director>

<year>2002</year>

<rating>PG-13</rating>

<genre>Fantasy</genre>

<runtime>222</runtime>

<media>DVD</media>

<description>The Fellowship has been broken. Boromir (Sean Bean) is dead, Frodo Baggins
(Elijah Wood) and Samwise Gamgee (Sean Astin) have gone to Mordor.... The War of the Ring
has now begun.</description>

<rule/>

</movie>

<movie ID=""Fan0003">
<picture>http://www.absentmind.net/xml/demos/images/lordoftheringreturnofthekingjpg</pict
ure>

<title>Lord of the Rings: Return of the King</title>

<director>Peter Jackson</director>

<year>200l1l</year>

<rating>PG-13</rating>

<genre>Fantasy</genre>

<runtime>178</runtime>

<media>In Theaters</media>

<description>While Frodo and Sam continue to approach Mount Doom ... as Sauron wages his
last war against Middle-Earth.</description>

<rule/>

</movie>

</movpix>

If you want to see the entire HTML 4.01 DTD, download the HTML 4.01 Document Type Definition handout from
the class Web site.
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Principles of Design « Using the Grid

A grid of twenty squares can stimulate a wide variety design formats. The grid squares can be used for headlines,
illustrations, copy and white space. Combinations also could be constructed with a different number of grid
squares, or with squares and rectangles, or with rectangles only. Rather than restricting design, a grid can expand
to countless possibilities, and it brings order to the design.

Some raw materials that are used with the grid and go into the making of graphic design follow:

1. Line — Lines can be straight or curved, heavy or light, smooth or rough, continuous or broken, actual or
merely suggested. Two lines separated in a design can cause the reader to draw, optically, a line
between them. Live conveys its own mood: If horizontal, calm; if vertical, dignity; if diagonal, vitality; if
curved, grace.

2. Tone — Solid blacks or grays often fill much of the surface area in graphic design. The grays may be in
the form of halftone reproductions. Tones provide contrast to lines in the design.

3. Color — Perhaps more than any other ingredient, color affect the mood of the page. From a production
standpoint, color is an expensive ingredient. There is such a thing, though, as "black-and-white color,"
which is simply another way of describing tone.

4. Texture — When the tonal area has a discernible pattern, either even or rough, the design has texture.
The paper the ad is printed on, itself, provides texture: it can be hard and smooth, hard and rough, soft
and smooth, soft and rough. Texture involves the reader's sense of feel, optical or physical.

5. Shape — Several lines placed together, a single line that bends or curves, the area of tone—all these
provide shape for the design. So do the overall dimensions of the page.

6. Direction — Lines and the forms they make have a tendency to point, even to move. A main job of the
designer is to control the direction.

7. Size — An ad usually has elements of varying sizes. The largest elements usually have the biggest
impact. The size of the ad itself also makes a difference. Bleeding a photograph or allowing a design
elements to extend out of a box suggests that the message of the ad is too big to be contained.
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